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Department: Central Marketing Team
Job role overview: Joining Triumph Motorcycles provides a unique opportunity to work with a globally recognised brand that blends innovation and a rich history. As part of Triumph’s Global Digital Marketing Team, you will contribute to elevating the digital presence of a leader in the motorcycle industry. This is an exciting, fast-paced environment where your contributions will have a direct impact on the success of Triumph’s global consumer-facing websites.

As the Digital Marketing Executive (CRO Focused) your role will centre around optimising user journeys and driving conversion rate improvements across Triumph’s digital platforms, including triumphmotorcycles.co.uk and its global sites. You will help enhance key touchpoints such as motorcycle model pages, test ride requests, and configurator engagement, ensuring that website content and functionality are aligned with Triumph’s global marketing and conversion goals.

In addition to supporting CRO efforts, you will work closely with the wider digital marketing team to support content updates on Triumph’s website using an enterprise-level CMS. Your role will involve collaborating with the team to ensure that content updates—whether for product launches, news articles, or seasonal promotions—are executed effectively, maintaining consistency across global markets while optimising content for conversion performance.

Report to: Global Website Manager
Location: Triumph Motorcycles Global Head Office, Hinckley, Leicestershire
Duties and Responsibilities:
· Support CRO Initiatives: Help improve user journeys across all Triumph global websites, focusing on key conversion points and ensure that these elements are continuously optimised to increase user engagement and meet conversion targets.

· Contribute to Conversion Targets: Assist in driving Triumph’s global digital marketing objectives by helping increase conversion rates for critical metrics.

· Content Collaboration and Optimisation: Collaborate and support the content team to ensure that website content is optimised for both user engagement and conversion performance.

· Data-Driven Testing: Design and execute A/B tests and personalisation strategies to optimise the user experience. Analyse test results and contribute actionable recommendations to continuously improve website performance.

· SEO and Content Strategy: Work to ensure all website content is aligned with SEO best practices and helps drive both organic search performance and conversion goals. Provide input on ways to improve content visibility and overall user experience.

· Monitor Performance and Reporting: Use tools like Google Analytics, heatmaps, and other analytics software to track user behaviour, website performance, and conversion rates. Regularly report insights and actionable recommendations for improvement to the Global Website Manager.

Professional Skills and Experience:
· Experience in Conversion Rate Optimisation (CRO): A strong understanding of CRO principles, with first-hand experience in optimising websites for improved conversion rates.

· Content Optimisation Expertise: Experience working with content teams to ensure website content is optimised to drive user engagement and conversion performance.

· SEO Knowledge: Knowledge of SEO best practices and experience optimising content for search engine visibility and user conversion.

· Analytical and Data-Driven Approach: Strong proficiency in using tools such as Google Analytics, heatmaps, and conversion tracking software to assess user behaviour and improve website performance.

· A/B Testing and Personalisation: Experience running A/B tests and implementing personalisation strategies, with the ability to analyse results and implement changes to drive measurable improvements in conversion rates.

· Project Management and Collaboration Skills: Strong organisational and project management skills, with the ability to manage multiple projects, work under pressure, and collaborate effectively with different teams.

· Proficient in Microsoft Packages including Excel, Word and Outlook. 

· Experience working on a B2C website with a focus on user journey optimisation and content management.

· Experience in the automotive or motorcycle industry is advantageous but not essential.

Personal Skills:
· Attention to Detail: You are meticulous in your work, ensuring accuracy and consistency across all tasks while maintaining high standards of quality.

· Strong Communication Skills: Excellent written and verbal communication skills, able to clearly articulate recommendations and collaborate with cross-functional teams.

· Adaptability and Problem-Solving: You thrive in a dynamic environment and can quickly adapt to changes and offer creative solutions to challenges.

· Proactive and Results-Driven: A self-starter with an initiative-taking attitude, you are focused on driving results and meeting digital performance targets.

· Team Player: You enjoy working collaboratively with different departments, sharing knowledge, and contributing to a positive team environment.

· Global Perspective: You are comfortable working on projects that have a global focus, with the ability to understand and adapt to the needs of different markets.

· To undertake and assist with projects as required by your Manager.

· Any other ad-hoc duties as required by your Manager.

This role offers an exciting opportunity to work with a globally respected brand, helping to drive conversion optimisations and ensure an exceptional digital experience for Triumph’s global audience. As a Digital Marketing Executive, you will play a key role in shaping the success of Triumph’s digital platforms and contribute to the company’s global marketing and conversion goals.
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	Essential
	Desirable

	Qualifications and Attainments
	Maths and English GCSE grade C or above. 

	

	Professional Experience and Skills
	Proficient in Microsoft Packages including Excel, Word and Outlook. 
Experience working on a B2C website with a focus on user journey optimisation and content management.
A strong understanding of CRO principles
Knowledge of SEO best practices and experience optimising content for search engine visibility and user conversion.
Strong proficiency in using tools such as Google Analytics, heatmaps, and conversion tracking software
A/B Testing and Personalisation experience
Experience working on a B2C website with a focus on user journey optimisation and content management.

	Previous experience of working within an automotive /manufacturing environment. 


	Personality and Motivation
	Self-motivated and resilient. Flexible and adaptable. Able to take instruction and work under pressure. Excellent communication skills, clear and concise written and verbal skills 

	

	Appearance and Characteristics
	Well presented.
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